
From Consumption to
Communion…
Three Lies That Society Has Bought
Into…

1. I Am What I H______.

2. I Am What O________ Say About Me.

3. I Am What I D____.

An Economy of Communion

1. Begins with the recognition that my l______ is a

g______ from God, not a h_________

achievement.

2. God’s reality exists within an economy of

c______________.

3. An economy of communion is counter-

c_____________ and p_______________.

A. God offers us d________ where the world offers

s___________.

B. God offers us a g_________________ where

the world offers us e___________ promises.

C. God offers us true c____________________

where the world offers us e__________

individualism.

D. God offers us p_____________________ where

the world offers us a________________

observation.

From Consumption to
Communion…
Three Lies That Society Has Bought
Into…

1. I Am What I Have___.

2. I Am What Others____ Say About Me.

3. I Am What I Do___.

An Economy of Communion

1. Begins with the recognition that my life___ is a

gift___ from God, not a human_______

achievement.

2. God’s reality exists within an economy of

communion______.

3. An economy of communion is counter-

cultural______ and possible________.

A. God offers us depth____ where the world offers

shallow_____.

B. God offers us a guarantee___________ where

the world offers us empty_______ promises.

C. God offers us true community____________

where the world offers us empty______

individualism.

D. God offers us participation___________ where

the world offers us anxious__________

observation.


